Business Line 1‘

A VEXED LOT
Multiplexes frown on
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Play it again, Sam!

Sam Balsara, CMD, Madison World, says the ad mdustry should go beyond paying
lip-service to the concepts of er ght and
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“The major issue likely to hit advertising
in the coming years is that of talent’

Sam Balsara on cost-cutting, hiring top-notch talent and
advertise-client relationships.




