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• Pioneer in assessing the uniqueness of 
diamonds, gemstones & jewelry through 
certification and education for the last 
thirty years 

• 10 major centres worldwide – Antwerp, 
New York, Mumbai, Hong Kong, 
Bangkok, Tokyo, Toronto, Los Angeles, 
Dubai and Israel 

Company BackgroundCompany Background



• The International Gemological Institute 
was celebrating its 30th anniversary 
worldwide in 2005 

• Mumbai was chosen as the city to host 
the 30-Year anniversary celebrations
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• Create a spectacular and memorable 
evening for IGI Invitees – Clients (Top 
management of jewelry companies) and 
the Media

• Profile IGI’s business leadership in India 
in a short span of six years and future 
plans 

• Get widespread media exposure of the 
event
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• Presentation of "The Diamond of India 
Award" to Mr. Amitabh Bachchan 
(India’s most celebrated actor and 
superstar of the millennium) for his 
Outstanding Contribution to the Indian 
Film Industry and involvement in social 
causes over the last three decades 
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• International Event Management Agency
• Innovative Invite
• Décor, Cuisine & Entertainment
• Creation of a Special Amitabh Bachchan Audio 

Visual Presentation
• Unique Introduction by Mr. Bachchan’s close 

friend – Ameen Sayani
• Specially created IGI ‘Diamond of India’

trophy by Arzaan Khambhatta, renowned 
sculpture 

• Pre – Event Press Conference

Ideas and ExecutionIdeas and Execution
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Femina

Mumbai Mirror

The Indian Express

Divya Bhaskar

Savvy



Qualitative  
– Stronger brand equity among key customers 
Quantitative 
– 35 minutes of free branded / key-message led exposure 

on TV across 10 National + Regional channels 
– 82 picture-led print exposures across India’s Top 

publications, leading dailies & beauty magazines 
(English + Regional) 

– Credible Editorial Exposure worth Rs. 94 Lakhs 
– Readership of 37. 33 Crores across the main metros in 

India

ResultsResults


	Company Background
	Company Background
	PR Objective 
	Our Strategy
	Ideas and Execution
	The Results
	Results

