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Company Background

* Ploneer In assessing the uniqueness of
diamonds, gemstones & jewelry through
certification and education for the last
thirty years

» 10 major centres worldwide — Antwerp,
New York, Mumbai, Hong Kong,
Bangkok, Tokyo, Toronto, Los Angeles,
Dubal and Israel
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Company Background

* The International Gemological Institute
was celebrating its 30th anniversary
worldwide in 2005

e Mumbal was chosen as the city to host
the 30-Year anniversary celebrations
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PR Objective

 Create a spectacular and memorable
evening for IGI Invitees — Clients (Top
management of jewelry companies) and
the Media

 Profile IGI’s business leadership in India
In a short span of six years and future
plans

o Get widespread media exposure of the
event
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Our Strategy

* Presentation of ""The Diamond of India
Award"'" to Mr. Amitabh Bachchan
(India’s most celebrated actor and
superstar of the millennium) for his
Outstanding Contribution to the Indian
Film Industry and involvement in social
causes over the last three decades
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Ideas and Execution

 [International Event Management Agency
 Innovative Invite
o Decor, Cuisine & Entertainment

e Creation of a Special Amitabh Bachchan Audio
Visual Presentation

 Unique Introduction by Mr. Bachchan’s close
friend — Ameen Sayani

o Specially created IGI ‘Diamond of India’
trophy by Arzaan Khambhatta, renowned
sculpture

e Pre — Event Press Conference




PUBL IC RELATIONS

was chasen o his omunduq
Cantribution ta the Indin Film
Industry and Sechty at latge.
his phenamenal popularity with
Indian and Intermational audl
[entes and his contribution to
sotlal cautes over tha Last thise
dicades

The speclally ecreat.

irauner, Jerry Enrenwald and
D 1GI-India l'h!l-ll' et
gives
¥ immense pleasure 1o receive
it unique award. | am sure

The Indian Express

The Results

Am | a ‘rock’ star or what!

Big B's day out
spirits ot Delhi by
announcing the lucky
winnors of Pepsi
dhakkan which
Bashchan’ contest,

Bachchan Senior
bags a Diamond
of India award
and jams with
Pepsi’s winners

Indlan comumen are naw cafi-
dent about buying diamonds
and jeveellery with Global
Certification from §G1.*

Roland Lorie, Chiel Executive,
Gl Worldwide said, “We
are delighted to bont
our 0 year celebration
wvent in Membal, oar
fattest growing market
India accounts for 50
per cont by value and

BS per cant by volume of the

Global Dismond Trade.” "The
tndian Diamend fndustry has

doabled in the past six yearn,”
added Printes,

Meanwhile, Pepsi charged

the cxcitement amd hys-
tetia was India‘s undis-
puted megaster and leg-
endary Pepii brand
ambasuador - Amitabh
Bachehan, who awarded
and felicitated the winner.
A visibly thrilled winnes
from Punjab said, "1 am
extremely thankdul to Pepit
for making my dream of

coma alive, This has been s

priceless moment and an
perience for me.,

which | will never fo

The contest, held

150 to May 315t 2008, required

contumers 10 purchase 2 200 or

300mI glass bottle of Pepsi and

check the Inside of the crown
The prizes included cash prizes
of the denomination mentioned
under the crown and the
bumper prite - Meet and grnc
with Amitabh Bachchan'

Femina
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Results

Qualitative

— Stronger brand equity among key customers

Quantitative

— 35 minutes of free branded / key-message led exposure
on TV across 10 National + Regional channels

— 82 picture-led print exposures across India’s Top
publications, leading dailies & beauty magazines
(English + Regional)

— Credible Editorial Exposure worth Rs. 94 Lakhs

— Readership of 37. 33 Crores across the main metros in
India
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